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PRESS RELEASE :





For Immediate Release

The Cost of a Good Night Out: JCI Ireland Price Comparison Survey

On Saturday, July 1st members of Junior Chamber International from Dublin, Dun Laoghaire, Cork, Galway, Ennis, Tullamore and Limerick put on their dancing shoes and hit dance-floors around the country. The idea behind this 'big night out' was to compare the costs associated with a night out in the various counties.

This idea was generated by Mark Kelly of JCI Dublin – Mark, 27, when visiting Cork last month, commented on how 'cheap' everything seemed in comparison to Dublin. The idea was spawned to compare the cost of a night out around the country. The results of this survey were launched in Bewley's Hotel, Leopardstown at 1.30pm on Saturday July 8th as part of JCI Ireland's 3rd National Conference. 

A number of items were chosen for the purpose of this survey. As 'Wind that Shakes the Barley' is the talking point of the moment, it was decided initially to price an adult cinema ticket. Next on the agenda was to head to the pub to check the cost of a bottle of Heineken, a bottle of water and a quarter bottle of wine. At that point in the night the cost of admission into a nightclub, a cloakroom ticket, a large curry chips and a 3 mile taxi journey home came under scrutiny.

While recognising that prices may vary within the same town or area – in each case the group limited themselves to one popular venue which was deemed to be frequented by 25 – 35 year olds.  The largest disparity found by this study was the fluctuation in price between the admission price into the nightclub – this ranged from €8 in Ennis to €20 in Dublin. 

National President of JCI Ireland, Suzanne Corcoran, commenting on the survey findings, highlighted the variation in the cost of nightclub door entry prices. "There seems to be a huge differential in the cost of night club entry around the country. It is yet another example of how young people living in larger cities are being 'exploited'. While I accept that there is a need for night clubs to cover insurance, security and staff costs, the door entry prices still seem to be unreasonably higher in the cities. Those night clubs who reward loyal clientele, by way of discount cards, should be noted, commended and supported. I would like to see more night clubs follow their example".

In response to an email query regarding admission prices into nightclubs, a spokesperson from the Office of the Director of Consumer Affairs highlighted that they have no function in respect of the control of prices. “For a considerable number of years now it has been settled policy that maximum prices are not set for either goods or services. This effectively means that there is no price control and apart from certain limited areas where price display orders are in force, government policy in relation to prices is one of encouragement of competition; price transparency; and the promotion of greater price awareness among consumers.”

The purpose of this survey is to generate discussion among young people about the costs incurred on a night out. Indeed in echoing the call from the office of the Director of Consumer Affairs, members of JCI Ireland urge young people to become more aware of prices the pay on a night out, to compare and contrast prices, and to seek reduction where necessary. Feedback is welcome to president@jci-galway.org.
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Editors Note:




Junior Chamber International (JCI) is a personal development and networking organisation for 



young people. Our aims are to provide outstanding personal development and leadership 



opportunities, and to enhance the skills of our members. JCI Ireland is part of an international 



organisation of young people who want to make a positive impact on their community. Often 



confused with the Chamber of Commerce, we are a separate organisation focused on developing 


individuals rather than on developing business. JCI Ireland provides a range of activities and 



projects in 4 opportunity areas: individual, community, international and business. JCI is a not-for-



profit, non-political, voluntary organisation.
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JCI Ireland is made up of a network of local branches in towns and cities throughout Ireland. To find 


details of your nearest branch visit our website www.jci-ireland.org
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